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Targeted Marketing & Focussed Promotion of European Education & Training in India

Targeted Marketing and Focused Promotion at times need 
general country specific promotion in order to reach out to the 
target audience - group of students, parents and institutions. 

European diversity can be too general a picture to draw, 
although an important framework. Smaller and not so famous 
countries especially might have the need to present a country 
profile. Such an attempt was done in an »Impact Feature« 
in one of the leading weekly magazines in India called India 
Today Aspire in August 2008.

iEBC contributed to the magazine in form of a generic promo-
tional article covering the features of studying in Denmark and 
about Danish education system for the Indian audience.

See our solution on the next page.

Promoting 

»Study in Denmark« in India

Sanjeev Roy Jens-Jorgen Pedersen
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